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Executive Summary

The Bivings Group completed the following research in order to assess the degree to which America’s 50 most circulated magazines are pursuing online strategies.  Stagnated circulation trends in 2005-2006, decreased ad dollars spent on the print magazine industry, and a decline in the number of new magazine launches have made it clear that the magazine industry is not immune to the continuous shift toward online resources by consumers.  As readers flock to online media sources for news and information, magazines must increase their presence on the Web.  In our research all but two of the top 50 commercial magazines had active websites, but the quality of these sites varied greatly.  

After examining the websites of popular American magazines, it became evident that the magazine industry’s online strategy is dramatically different than the tactics used by newspapers.   Where the newspaper industry uses websites to present recycled content in a digital format, magazines are using the Web as an opportunity to develop interesting, unique, and easily digestible online content.  Magazines have proven that the Internet can be an effective supplement to, rather than replacement of, printed content, and have begun using their websites to give consumers content not available in their print editions. However, while the general online strategies of newspapers and magazines may differ greatly, the two types of publications are similar in that neither is making use of online features reflective of today’s Web 2.0 environment.  Further, online magazine content is often limited and focused on pushing paid-for subscriptions through the use of banner and pop-up ads.

Key findings:

· The most common online feature offered by magazines is RSS feeds (48 per cent).  All of the RSS feeds offered by magazine websites are partial feeds.  This means that RSS feeds display story headlines or brief excerpts from articles as opposed to offering full content via RSS.  This indicates that magazines are using RSS to push customers to their site rather than make their content available in alternative formats.  In addition, none of the magazines are including advertisements in their RSS feeds, while just 28 per cent of magazines divide their RSS feeds into different sections.

· Message boards/forums are offered by 46 per cent of magazine websites.  This seemingly old-fashioned form of communication is extremely popular on magazine websites, particularly on the sites of women’s magazines.  While the forums generally allow users to read posts without registering, most require that customers become members before making a contribution to forum discussions.
· 38 per cent of the magazines require registration to view all of the site’s content.  While this feature is only present on 23 per cent of the nation’s top 100 newspaper sites, it seems that magazines are still heavily reliant on website registration.  It must be noted, however, that newspaper and magazine online registration is very different.  The large majority of the magazines we investigated allow users to view article content free of registration.  However, to participate in forums, registration is required.  This seems to serve as a mechanism for monitoring content that people post on message boards rather than to collect demographic information, as is the case with newspapers.  Thus, this 38 per cent figure largely represents magazines that require forum registration, not registration for the purpose of reading articles.  
· 40 per cent of the magazines offer at least one reporter blog.  Readers can comment on 17 of the 19 magazine blogs, while eight reporter blogs offer blogrolls, or external links to other blogs.
· Video is an offering on 34 per cent of websites.
·  The use of other Web 2.0 features was very limited:  
· Just 14 per cent of sites offer podcasts and bookmarking;
· Eight per cent of sites allow comments on articles
· Six per cent of magazine websites use tags for organizing and searching articles.
The following graph summarizes these results.  More discussion follows.
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Methodology

The Bivings Group researched and analyzed the websites of the top 50 commercial magazines in America, based on circulation figures for combined subscription and single copy sale figures.  To determine the degree to which these magazines are using the Internet, we evaluated their sites based on the presence or absence of the following elements:

· RSS Feed: Does the website offer an RSS feed? If yes, is it a full or partial feed? Note that this does not consider RSS feeds for reporter blogs, only for the newspaper’s content.

· RSS Feed for Different Sections: If the website offers RSS, does it divide the feeds into different sections?

· RSS Feed Includes Ads: If the website offers RSS, do the feeds include ads?

· Most Popular: Does the website offer a “Most Popular” function? This can be any

· feature that keeps track of and displays the “most popular”, “most read”, or “most emailed” articles of the day.

· Video: Does the website offer video content?

· Podcast: Does the website offer podcasts?

· Tags: Does the website use tags to search and organize articles?

· Reporter Blogs: Does the website offer reporter blogs?

· Reporter Blog Comments: If the website has reporter blogs, can readers comment on the blogs?

· Blogroll: If the website has reporter blogs, do the blogs contain links to external blogs?

· Mobile Version:  Does the site offer an alternative version or content designed to be viewed on mobile devices?

· Comments on Articles: Can users post comments on articles?
· Registration Required: Is registration required to view articles?  If so, is registration free or paid?
· Bookmarking: Does the website offer a bookmarking function? Is it internal (i.e. save the article on the website) or external (i.e. send the article to a Digg account).
· Message Boards: Does the website offer message boards or forums?

Circulation data used for this report was obtained from the Magazine Publishers of America.  The list of magazines we researched can be viewed in Appendix 1.  We omitted several of the publications in the MPA’s top 50 from our research.  These magazines included Playboy, whose content we considered inappropriate for professional research; ESPN Magazine, whose website was merely an extension of espn.com; and various AARP and AAA publications, which we did not consider commercial publications.  To make up for omitting these publications, we extended our research to the top 57 magazines, although we only researched 50 publications in total.
Data collected from the magazine websites was obtained during the period November 13-November 20, 2006, and thus represents a snapshot in time rather than evolving trends.  

I. Introduction

As collaborative and interactive Web functionality, dubbed Web 2.0, increases in popularity, more and more people are turning to the Internet to obtain news and information.  This trend towards the digitalization of the news media has been troublesome for printed publications such as newspapers and magazines.  In a previous Bivings Group study, “The Use of the Internet by America’s Newspapers”, researchers noted that the number of newspapers in the media market, as well as the circulation figures for the nation’s largest papers, has been declining steadily since the 1990s.  This has largely been attributed to the growing importance of the Internet and the fact that average citizens are beginning to search for ways to break the filter and control of the mainstream media.  The magazine industry is suffering from a similar fate, and is battling to amplify its sales, circulation, and readership base by developing online strategies.

II. Industry Troubles

As a result of the print circulation declines experienced by the newspaper industry, more and more newspapers are being forced to adopt online strategies in order to combat declining print readership.  In the Bivings Group’s “The Use of the Internet by America’s Newspapers”, research clearly showed that while the nation’s top 100 newspapers are present on the Web and using basic online capabilities, newspapers have failed in adopting interactive features, developing original content for the Internet, and integrating modern site designs and advertising models with new online trends.  As a result, not only are newspapers losing print market share, but they are also losing out to online news aggregators and providers of niche content.  Many newspaper critics believe that as online capabilities and services continue to evolve, newspapers may become a thing of the past.

Several differences set printed magazines apart from newspapers.  First, while print newspaper editions present news and information that can be obtained from other sources, magazine content often fills gaps in the market of niche information.  Featured celebrity exclusives in magazines such as People, teen-oriented content in magazines such as Seventeen, or gender-focused content like the stories in Maxim or Cosmopolitan usually contain unique and special interest content that is unlikely to be found elsewhere.

Second, newspapers are threatened by online news providers in a way that magazines are not.  Magazines are more than just information providers: there is a culture surrounding magazines that relies on the physical aspect of flipping through pages and looking at glossy pictures.  “Reading about celebrity weddings on a computer screen is one thing, glossy pictures another, and many readers would rather hold [the pictures] in their hands.”
  It is because of these inherent differences between newspapers and magazines that print magazines have been able to maintain their presence in the world of new media, while newspapers have been struggling for decades.

· Circulation Declines

However, despite the advantages print magazines have over print newspapers, the magazine industry is not without troubles.  From 2004 to 2005, the total circulation of the nation’s top 50 magazines declined by .4 per cent.   For the top ten magazines, circulation suffered a 1 per cent drop.  Further, total magazine subscriptions for the nation’s top 100 magazines declined by .3 per cent last year, while single copy purchases suffered a 1.4 per cent drop.
  However, where the newspaper industry has been steadily suffering for the past two decades, the magazine industry has experienced inconsistent changes in recent years.  The chart below summarizes this volatility.
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This volatility in the print magazine industry has led to serious problems at some of the nation’s largest magazines, particularly general interest and news magazines.  For example, in December of 2005, Time Inc. was forced to lay off over 100 people, including Eileen Naughton, the president of Time magazine.  This was preceded by significant job cuts at Business Week and followed by a second round of cuts at Time in January 2006.
  

· Advertising Declines

Print advertising has suffered as a result of circulation volatility and unpredictable future of print magazines.  At Time, for example, ad pages were down 12 per cent (300 pages) and ad revenues dropped 8 per cent ($55 million) in 2005 compared to 2004.  Similarly, Newsweek suffered an 11 per cent (247 pages) decline in ad pages and a 6 per cent ($30 million) decline in ad dollars between 2005 and 2004.
  Sports Illustrated lost 17 per cent of ad pages, while ads in Fortune dropped by nearly 10 per cent.  People also suffered heavily, losing 21 per cent of its ad pages, which accounts for about “one-third of the company’s operating profit.”  According to the Wall Street Journal, these trends have continued through 2006, to the consternation of magazines throughout the industry.
  Further, Advertising Age reports that this year, Internet ad dollars will exceed advertising in magazines, marking the first major media industry that the Internet has passed by in terms of ad dollars.
  

Despite the significant reach of popular magazines, advertisers seem to be losing interest in the print media.  Part of this could be due to aging readership, particularly among broad-content magazines.  The following chart shows the average age of news readership for three magazines, Time, Newsweek, and US News for the years 1995-2005:
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Source: Journalism.org State of the News Media 2006.

Aging readership has caused the importance of magazines as an advertising channel to decrease.  Advertisers generally target younger generations to maximize the effectiveness of their ad campaigns, and thus general interest magazines are “aging” themselves out of the advertising dollar market.      

Another possible explanation for losses in print advertising could be the content of magazines.  As more Americans turn to special interest or niche content magazines and online publications, the interest in news summary content is declining.  Placing ads in magazines with specialized content allows advertisers to focus their strategies on particular gender, age, or interest groups, thus making advertising efforts more effective.  Advertising in a magazine with broad content, such as Time, takes away the specialized advantage of advertising, and thus is less likely to produce results.

Due to differences in the inherent structure of the magazine and newspaper industry, the Internet appears to be less of a threat to magazines than it is to newspapers.  As a result, circulation declines have been less pronounced among the nation’s top magazines than in the nation’s top newspapers.  However, volatility among the nation’s most circulated magazines, coupled with aging readership of general interest magazines have caused advertising declines that threaten the business plan of some of the nation’s oldest and most popular publications.  

As a result of these troubles within the magazine industry, it is imperative that print publications transition smoothly to online programs in order to benefit from the advertising dollars and readership flowing through cyber space.

III. Magazines Meet the Web

In our survey of the nation’s top 50 most circulated commercial magazines, we determined that these publications are embracing the Web to varying degrees.  Some magazines, such as Popular Science, have highly developed websites that offer a plethora of features.  Others, however, such as Family Circle, have little to offer in terms of Web 2.0 functionality.  A general trend that is evident throughout the online magazine industry, however, is that while newspapers are attempting to replicate their print editions online, magazine websites act as supplements to print material, expanding interest in and interactivity with magazine websites.  Easily digestible content, often in the form of polls and “how to” lists, make magazine websites attractive to Internet users, while leaving major articles off websites preserves the position of print magazines in the media market.  

While this strategy works well for some magazines, including Maxim and Cosmopolitan, many publications have pared down their online content too much, leaving much to be desired from the online versions of magazines.  For example, the sites of magazines like Endless Vacation and Guideposts do not have any articles.  These sites simply serve to push Internet users toward purchasing subscriptions.  While in many aspects supplementary to print content, the content available on magazine websites might also be considered limited, minimal, and brochure-like, in that the sites use pop-up and banner advertisements to push paid subscriptions.
From a technical standpoint, magazines are generally struggling with their use of Web 2.0 features.  Only three magazines, Newsweek, Popular Science and Time used more than half of the features we researched, while ten publications used none of the features.  On average, magazine websites offered less than three Web features.  Judging from this information, it is clear that magazines need to improve their online offerings, but their supplementary online strategies should not be overlooked.

· Web 2.0 Features

Despite the fact that magazines have succeeded in providing online content that enhances printed content, the availability of various Web 2.0 features on magazine websites was disappointing.  In terms of online functionality, newspaper websites clearly outperform magazine websites, even considering all of the problems with the newspaper industry’s general online strategy.  The most popular Web feature for magazine websites, RSS feeds, is only offered by 48 per cent (24 magazines) of the nation’s top 50 magazines.  In contrast, the most popular Web feature offered by the top 50 newspaper websites, reporter blogs, is offered by 92 per cent of online newspapers.  The graph below illustrates that in the core categories of Web features, newspapers are more likely than magazines to present their consumers with Web 2.0 functionality.  It is particularly notable that more magazines require registration than newspapers and that message boards, an extremely important component of magazine websites, are more likely to appear on the websites of newspapers than magazines.
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By increasing the number of online features offered on magazine websites, magazines could heighten their presence on the Web, increase online readership, and secure their position in the rapidly evolving online media market.

An interesting strategy has been employed by Time magazine, which has incorporated its content with CNN.com, a popular online news site.  This strategy has enabled Time to provide regularly updated news content online and a relatively advanced Web strategy.  Realizing that interest in its broad content, weekly news summary format is declining, Time has adopted an especially aggressive online strategy to buoy its readership base.  While most other magazines use their websites as a supplement to their print editions, Time is one magazine that has the potential to go completely digital, leaving its print version behind.

Breakdown of Results

· Blogs

Among the most disappointing of magazine features is the lack of reporter blogs on the websites of magazines.  Blogs are rapidly becoming a core component of the online habits of American Internet users, and are an easy and effective way to add personality and direct communication to any Web program.  The blogosphere continues to grow at an astounding pace, evidenced by the 55 million blogs currently tracked by Technorati.
  Further, more than a quarter (27 per cent) of adult Americans read blogs at least once a week.
  Using the estimates of the American adult population from July, 2006, this amounts to more than 65.2 million Americans reading blogs on a regular basis.
  Therefore, it is a major oversight for 60 per cent of America’s top magazines to omit blogs from their online strategies.

· Registration

While most magazines allow consumers to view all of their online content without registering, 38 per cent of the top 50 magazines still require readers to register before gaining full access to the site. 
Required registration is particularly common on sites with forums, which require people to become members before they can contribute posts to community message boards.  Thus, this 38 per cent figure is by and large a reflection of magazine websites requiring forum registration, rather than forcing consumers to begin an online membership to read articles or other stories, which is the case with newspaper sites.

In this regard, online magazine registration is inherently different from registration at newspaper sites, which is often required to view article content.  In the case of magazines, registration primarily serves as a defense mechanism against the posting of objectionable content on forums and message boards rather than a method of acquiring information about readers. Only one magazine, Game Informer, requires users to pay for their registration.  Becoming a member at the remaining magazine websites is free of charge, but still represents an inconvenience that many consumers may be unwilling to overcome in order to view content.  

· Tagging and Mobile Versions

These two features are items that we did not investigate in our previous newspaper study.  What our magazine research showed is that magazines have not yet begun to widely adopt these two features.  

Organizing articles with tags, which means categorizing articles according to topic, serves several purposes.  First, it enables consumers to easily search and locate articles that address certain topics.  Currently, conducting a search on magazine (and newspaper) websites often turn out random and confusing results.  Tagging articles would be a simple way to improve this process, and would allow older materials to continue to play a role on magazine websites even after they are no longer featured in headlines or in main content.

Second, tagging articles provides an organization mechanism for magazines.  For websites that store copious amounts of information, including magazines, tags can be essential tools for Web administrators trying to weed out irrelevant content and emphasize more important information.

In our survey, just three of the top 50 magazines (six per cent) used a system of tags for searching and organizing their websites: Popular Science, US Weekly, and Parenting.  More magazines should follow the example set by these three publications and offer tags on their websites.  This would be a simple adjustment that would have a vast impact on the quality of magazine websites.

Mobile versions of magazine websites were another feature offered by just a handful of publications.  Twelve per cent (6 publications) offered some content designed for use on cell phones or personal digital assistants (PDAs).  As cell phones and PDAs begin to combine and replace other devices, offering mobile-friendly content will become a more important component of online programs.  Magazines that currently offer this functionality are a bit ahead of the curve in terms of mobile content.

· Other Web 2.0

In many other core categories, such as video, podcasts, and comments on articles, magazines persistently under-perform compared to the websites of newspapers.  Of the top 50 magazines, just 34 per cent offer video content, 14 per cent offer podcasts, and eight per cent allow users to comment on articles.  These figures are dwarfed by the offerings of the top 50 newspapers, as shown in the graph above.  Both types of publications are struggling with bookmarking functionality, which allows readers to save articles on an account with a particular publication or send article links to an external aggregator, such as Digg.  Just 12 per cent of the top 50 newspapers offer this technology, while 14 per cent of the magazines we researched presented this function to their customers.  

The absence of these features, among others, from the websites of magazines lead to the conclusion that while magazines want to supplement their print editions with unique online content, they do not want customers to replace their print subscriptions with online access.  For this reason, magazines use their websites for the purpose of pushing people toward purchasing subscriptions.  Omitting interactive features from magazine websites gives the sites the feeling of a brochure: in some ways, magazine websites act like oversized online advertisements for print magazine editions.  It seems that magazine Web administrators are using their websites for two purposes: 1) attracting an online audience; and 2) converting this audience from an online contingency to print subscriptions.  This explains why no magazines offer full article content via RSS feeds.  Publishers prefer that customers subscribe to print editions and do not make content from print versions available on the Internet.

IV. Conclusion

In this study, The Bivings Group analyzed the online offerings of the top 50 most circulated magazines in America to assess the degree to which the magazine industry is using the Internet.  Our research shows that magazines have not made many Web 2.0 features prominent aspects of their websites and their limited online content serves to push consumers toward purchasing paid subscriptions. However, magazines’ ability to separate themselves from newspaper websites by offering unique, easily digestible, and Web-specific information proves to be an effective supplement to the articles and information offered in print editions.  

This study builds on a previous research study conducted by The Bivings Group, which assessed the use of the Internet by America’s newspapers.  By forming a comparison between the two research projects, it is evident that newspapers use a larger number of Web tools in a more effective manner than magazines.  However, the general strategy of newspaper websites, which aims to replicate the content provided in print editions, falls short of the strategies employed by online magazines, which are more tailored to people who read online news.

The future of print magazines and newspapers remains uncertain.  Volatile circulation figures for magazines, coupled with aging readership and declining advertising dollars, place a greater emphasis on the online programs of these publications.  By embarking on more aggressive Web strategies that incorporate the technology of today’s Web 2.0 environment, magazines can use expanded online readership to supplement print subscriptions, thus securing the industry’s position in the media marketplace.

Appendix 1.

Magazines researched, according to circulation

	Score
	RANK 2005
	 PUBLICATION NAME and URL
	2005 Total Paid
	2004 Total Paid
	% Change

	
	
	
	
	
	

	
	1
	AARP THE MAGAZINE 
	22,675,655 
	22,668,583 
	0.0%

	
	2
	AARP BULLETIN 
	22,075,011 
	22,103,758 
	-0.1%

	5
	3
	READER'S DIGEST
	10,111,773 
	10,155,054 
	-0.4%

	6
	4
	TV GUIDE
	8,211,581 
	9,015,866 
	-8.9%

	5
	5
	BETTER HOMES AND GARDENS
	7,620,932 
	7,627,256 
	-0.1%

	3
	6
	NATIONAL GEOGRAPHIC***
	5,403,934 
	5,471,803 
	-1.2%

	5
	7
	GOOD HOUSEKEEPING
	4,634,763 
	4,631,527 
	0.1%

	0
	8
	FAMILY CIRCLE
	4,296,370 
	4,252,730 
	1.0%

	0
	9
	LADIES' HOME JOURNAL
	4,122,460 
	4,114,353 
	0.2%

	1
	10
	WOMAN'S DAY
	4,048,799 
	4,130,507 
	-2.0%

	
	 
	TOTAL TOP 10
	93,201,276 
	94,171,436 
	-1.0%

	8
	11
	TIME-THE WEEKLY NEWSMAGAZINE
	4,038,508 
	4,034,272 
	0.1%

	7
	12
	PEOPLE
	3,734,536 
	3,690,387 
	1.2%

	
	13
	AAA WESTWAYS
	3,676,058 
	3,623,799 
	1.4%

	0
	14
	PREVENTION
	3,338,450 
	3,334,404 
	0.1%

	7
	15
	SPORTS ILLUSTRATED
	3,289,656 
	3,319,300 
	-0.9%

	9
	16
	NEWSWEEK
	3,158,988 
	3,135,476 
	0.7%

	
	17
	PLAYBOY
	3,060,376 
	3,113,780 
	-1.7%

	3
	18
	COSMOPOLITAN
	2,969,952 
	2,989,301 
	-0.6%

	0
	19
	SOUTHERN LIVING
	2,745,663 
	2,718,108 
	1.0%

	1
	20
	GUIDEPOSTS
	2,640,471 
	2,646,622 
	-0.2%

	
	21
	AMERICAN LEGION MAGAZINE
	2,528,853 
	2,567,987 
	-1.5%

	2
	22
	MAXIM
	2,517,450 
	2,524,447 
	-0.3%

	1
	23
	O, THE OPRAH MAGAZINE
	2,513,318 
	2,685,755 
	-6.4%

	
	24
	AAA GOING PLACES
	2,450,540 
	2,366,198 
	3.6%

	0
	25
	VIA MAGAZINE*
	2,435,904 
	2,676,644 
	-9.0%

	
	 
	TOTAL TOP 25
	138,299,996 
	139,597,914 
	-0.9%

	2
	26
	REDBOOK
	2,412,882 
	2,384,102 
	1.2%

	3
	27
	GLAMOUR
	2,371,986 
	2,379,573 
	-0.3%

	
	28
	AAA LIVING 
	2,167,800 
	1,007,291 
	115.2%

	4
	29
	PARENTS
	2,049,100 
	2,022,932 
	1.3%

	1
	30
	SMITHSONIAN
	2,048,322 
	2,046,499 
	0.1%

	4
	31
	SEVENTEEN
	2,034,462 
	2,129,622 
	-4.5%

	2
	32
	U.S. NEWS & WORLD REPORT
	2,028,167 
	2,018,403 
	0.5%

	6
	33
	PARENTING
	1,972,595 
	2,027,818 
	-2.7%

	6
	34
	MONEY
	1,968,211 
	1,945,917 
	1.1%

	0
	35
	MARTHA STEWART LIVING
	1,950,482 
	1,907,231 
	2.3%

	0
	36
	GAME INFORMER MAGAZINE
	1,934,859 
	1,846,631 
	4.8%

	2
	37
	REAL SIMPLE
	1,900,676 
	1,765,432 
	7.7%

	
	38
	ESPN THE MAGAZINE
	1,876,136 
	1,791,219 
	4.7%

	5
	39
	ENTERTAINMENT WEEKLY
	1,803,793 
	1,810,562 
	-0.4%

	
	40
	HOME & AWAY 
	1,801,441 
	3,317,597 
	-45.7%

	6
	41
	IN STYLE
	1,783,235 
	1,754,475 
	1.6%

	4
	42
	FAMILYFUN
	1,781,451 
	1,737,920 
	2.5%

	4
	43
	MEN'S HEALTH
	1,774,558 
	1,692,282 
	4.9%

	0
	44
	COOKING LIGHT
	1,732,001 
	1,671,852 
	3.6%

	1
	45
	COUNTRY LIVING
	1,723,740 
	1,731,490 
	-0.4%

	0
	46
	ENDLESS VACATION
	1,716,213 
	1,654,639 
	3.7%

	5
	47
	US WEEKLY
	1,668,135 
	1,413,087 
	18.0%

	1
	48
	SHAPE
	1,655,330 
	1,618,060 
	2.3%

	3
	49
	GOLF DIGEST
	1,582,770 
	1,577,524 
	0.3%

	
	50
	WOMAN'S WORLD (no site)
	1,575,214 
	1,584,244 
	-0.6%

	
	 
	TOTAL TOP 50
	185,613,550 
	186,434,310 
	-0.4%

	
	51
	VFW MAGAZINE 
	1,561,257 
	1,700,463 
	-8.2%

	4
	52
	FIELD & STREAM
	1,538,018 
	1,518,942 
	1.3%

	2
	53
	TEEN PEOPLE
	1,525,409 
	1,536,394 
	-0.7%

	3
	54
	FITNESS
	1,506,002 
	1,541,371 
	-2.3%

	0
	55
	EBONY
	1,486,120 
	1,681,183 
	-11.6%

	8
	56
	POPULAR SCIENCE
	1,468,386 
	1,468,374 
	0.0%

	
	57
	FIRST FOR WOMEN (no site)
	1,461,657 
	1,555,765 
	-6.0%


Notes about Rankings:

1. Magazine circulation refers to combined subscription and single-copy purchases.

2. Publications appearing in gray text were not researched because they contain inappropriate content or were not commercial publications.  Our research includes the top 57 magazines in order to accommodate the fact that we chose to leave several publications out of our research.

3. Commercial magazines appearing in black text with no link were considered in our research but do not have websites.

4. The “score” column refers to the number of Web features offered by each publication.  Publications received one point for each feature offered on their website, and were docked one point if registration was required.  Thus, the “score” column represents the net presence of various Web features on each website.  The average score was 2.78.

5. Circulation data obtained from the Magazine Publishers of America: http://www.magazine.org/Circulation/circulation_trends_and_magazine_handbook/ 
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		3		27		GLAMOUR		None		N/A		No		No		No		Yes		No		Yes		Yes		No		No		None		None		No		N/A

				28		AAA LIVING

		4		29		PARENTS		Partial		No		No		No		No		No		No		Yes		No		No		No		Free		None		Yes		No
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		4		31		SEVENTEEN		None		N/A		No		Yes		No		Yes		No		Yes		Yes		No		No		None		None		No		N/A
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single copy

		Average Circulation for Top 100 ABC Magazines

		Combine Subscription and Single Copy

		2005

		RANK 2005		 PUBLICATION NAME		2005 Total Paid		2004 Total Paid		% Change

		1		AARP THE MAGAZINE		22,675,655		22,668,583		0.0%

		2		AARP BULLETIN		22,075,011		22,103,758		-0.1%

		3		READER'S DIGEST		10,111,773		10,155,054		-0.4%

		4		TV GUIDE		8,211,581		9,015,866		-8.9%

		5		BETTER HOMES AND GARDENS		7,620,932		7,627,256		-0.1%

		6		NATIONAL GEOGRAPHIC***		5,403,934		5,471,803		-1.2%

		7		GOOD HOUSEKEEPING		4,634,763		4,631,527		0.1%

		8		FAMILY CIRCLE		4,296,370		4,252,730		1.0%

		9		LADIES' HOME JOURNAL		4,122,460		4,114,353		0.2%

		10		WOMAN'S DAY		4,048,799		4,130,507		-2.0%

				TOTAL TOP 10		93,201,276		94,171,436		-1.0%

		11		TIME-THE WEEKLY NEWSMAGAZINE		4,038,508		4,034,272		0.1%

		12		PEOPLE		3,734,536		3,690,387		1.2%

		13		AAA WESTWAYS		3,676,058		3,623,799		1.4%

		14		PREVENTION		3,338,450		3,334,404		0.1%

		15		SPORTS ILLUSTRATED		3,289,656		3,319,300		-0.9%

		16		NEWSWEEK		3,158,988		3,135,476		0.7%

		17		PLAYBOY		3,060,376		3,113,780		-1.7%

		18		COSMOPOLITAN		2,969,952		2,989,301		-0.6%

		19		SOUTHERN LIVING		2,745,663		2,718,108		1.0%

		20		GUIDEPOSTS		2,640,471		2,646,622		-0.2%

		21		AMERICAN LEGION MAGAZINE		2,528,853		2,567,987		-1.5%

		22		MAXIM		2,517,450		2,524,447		-0.3%

		23		O, THE OPRAH MAGAZINE		2,513,318		2,685,755		-6.4%

		24		AAA GOING PLACES		2,450,540		2,366,198		3.6%

		25		VIA MAGAZINE*		2,435,904		2,676,644		-9.0%

				TOTAL TOP 25		138,299,996		139,597,914		-0.9%

		26		REDBOOK		2,412,882		2,384,102		1.2%

		27		GLAMOUR		2,371,986		2,379,573		-0.3%

		28		AAA LIVING±		2,167,800		1,007,291		115.2%

		29		PARENTS		2,049,100		2,022,932		1.3%

		30		SMITHSONIAN		2,048,322		2,046,499		0.1%

		31		SEVENTEEN		2,034,462		2,129,622		-4.5%

		32		U.S. NEWS & WORLD REPORT		2,028,167		2,018,403		0.5%

		33		PARENTING		1,972,595		2,027,818		-2.7%

		34		MONEY		1,968,211		1,945,917		1.1%

		35		MARTHA STEWART LIVING		1,950,482		1,907,231		2.3%

		36		GAME INFORMER MAGAZINE		1,934,859		1,846,631		4.8%

		37		REAL SIMPLE		1,900,676		1,765,432		7.7%

		38		ESPN THE MAGAZINE		1,876,136		1,791,219		4.7%

		39		ENTERTAINMENT WEEKLY		1,803,793		1,810,562		-0.4%

		40		HOME & AWAY±		1,801,441		3,317,597		-45.7%

		41		IN STYLE		1,783,235		1,754,475		1.6%

		42		FAMILYFUN		1,781,451		1,737,920		2.5%

		43		MEN'S HEALTH		1,774,558		1,692,282		4.9%

		44		COOKING LIGHT		1,732,001		1,671,852		3.6%

		45		COUNTRY LIVING		1,723,740		1,731,490		-0.4%

		46		ENDLESS VACATION		1,716,213		1,654,639		3.7%

		47		US WEEKLY		1,668,135		1,413,087		18.0%

		48		SHAPE		1,655,330		1,618,060		2.3%

		49		GOLF DIGEST		1,582,770		1,577,524		0.3%

		50		WOMAN'S WORLD		1,575,214		1,584,244		-0.6%

				TOTAL TOP 50		185,613,550		186,434,310		-0.4%

		51		VFW MAGAZINE*		1,561,257		1,700,463		-8.2%

		52		FIELD & STREAM		1,538,018		1,518,942		1.3%

		53		TEEN PEOPLE		1,525,409		1,536,394		-0.7%

		54		FITNESS		1,506,002		1,541,371		-2.3%

		55		EBONY		1,486,120		1,681,183		-11.6%

		56		POPULAR SCIENCE		1,468,386		1,468,374		0.0%

		57		FIRST FOR WOMEN		1,461,657		1,555,765		-6.0%

		58		SUNSET		1,458,628		1,456,418		0.2%

		59		STAR MAGAZINE		1,428,767		1,240,058		15.2%

		60		GOLF MAGAZINE		1,421,014		1,417,751		0.2%

		61		TEEN VOGUE		1,410,609		583,596		141.7%

		62		SELF		1,410,476		1,360,308		3.7%

		63		COSMO GIRL!		1,383,468		1,373,028		0.8%

		64		AMERICAN RIFLEMAN		1,374,970		1,346,743		2.1%

		65		HEALTH		1,368,162		1,470,716		-7.0%

		66		CAR AND DRIVER		1,354,146		1,363,611		-0.7%

		67		STUFF		1,333,768		1,280,644		4.1%

		68		BON APPETIT		1,325,475		1,318,109		0.6%

		69		ROLLING STONE		1,309,117		1,267,110		3.3%

		70		COUNTRY HOME		1,286,239		1,266,266		1.6%

		71		FHM (FOR HIM MAGAZINE)		1,277,511		1,219,665		4.7%

		72		VOGUE		1,260,316		1,268,623		-0.7%

		73		WEIGHT WATCHERS		1,255,634		1,144,337		9.7%

		74		NATIONAL ENQUIRER		1,239,211		1,466,489		-15.5%

		75		SCHOLASTIC PARENT & CHILD*		1,238,983		1,202,828		3.0%

				TOTAL TOP 75		220,296,887		220,483,098		-0.1%

		76		BOYS' LIFE		1,220,774		1,224,106		-0.3%

		77		POPULAR MECHANICS		1,216,268		1,236,494		-1.6%

		78		VANITY FAIR		1,172,734		1,150,072		2.0%

		79		FAMILY HANDYMAN		1,150,770		1,139,639		1.0%

		80		IN TOUCH WEEKLY		1,150,735		887,937		29.6%

		81		MOTOR TREND		1,119,803		1,127,739		-0.7%

		82		MORE		1,085,681		992,757		9.4%

		83		LUCKY		1,066,408		1,003,584		6.3%

		84		ESSENCE		1,060,613		1,060,500		0.0%

		85		ALLURE		1,060,099		1,023,866		3.5%

		86		ELLE		1,054,447		1,060,578		-0.6%

		87		NEW YORKER		1,053,019		1,011,084		4.1%

		88		SCOUTING		1,020,466		1,038,660		-1.8%

		89		HOME		1,016,043		1,007,744		0.8%

		90		AMERICAN HUNTER		988,817		997,459		-0.9%

		91		BUSINESSWEEK		986,549		982,790		0.4%

		92		GOURMET		981,221		971,676		1.0%

		93		TRADITIONAL HOME		978,892		975,024		0.4%

		94		THIS OLD HOUSE		968,603		972,456		-0.4%

		95		TRAVEL + LEISURE		968,175		972,259		-0.4%

		96		MARIE CLAIRE		960,900		948,726		1.3%

		97		JET		956,909		927,402		3.2%

		98		OUTDOOR LIFE		949,447		943,055		0.7%

		99		MIDWEST LIVING		947,888		912,847		3.8%

		100		FORBES		926,581		924,908		0.2%

				TOTAL TOP 100		246,358,726		245,976,451		0.2%

		* denotes first half figures only.

		** denotes second half figures only.

		*** In August 2004, National Geographic began to report their International circulation separately. This number represents domestic circulation on a going forward basis.

		± In March 2005, Home & Away and Michigan Living were united under the new name AAA Living.

		Sources: Averages calculated by the MPA from Audit Bureau of Circulations statements for the first and second six months of each year. Domestic titles audited by ABC; annuals, international editions and comics have been excluded. Totals may not add exactl

		Data Source: Magazine Publishers of America: http://www.magazine.org/Circulation/





myspace

		Average Subscription Circulation for Top 100 ABC Magazines

		2005

		RANK 2005		RANK 2004		Publication Name		2005 Subscriptions		2004 Subscriptions		% Change

		1		1		AARP THE MAGAZINE		22,673,663		22,667,124		0.0%

		2		2		AARP BULLETIN		22,075,011		22,103,758		-0.1%

		3		3		READER'S DIGEST		9,658,765		9,613,793		0.5%

		4		4		TV GUIDE		7,881,625		8,559,592		-7.9%

		5		5		BETTER HOMES AND GARDENS		7,407,332		7,378,113		0.4%

		6		6		NATIONAL GEOGRAPHIC		5,237,108		5,323,446		-1.6%

		7		7		TIME-THE WEEKLY NEWSMAGAZINE		3,887,480		3,866,054		0.6%

		8		9		GOOD HOUSEKEEPING		3,864,089		3,772,255		2.4%

		9		8		LADIES' HOME JOURNAL		3,832,710		3,829,330		0.1%

		10		10		AAA WESTWAYS		3,676,058		3,623,799		1.4%

						TOTAL TOP 10		90,193,840		90,737,262		-0.6%

		11		11		FAMILY CIRCLE		3,425,878		3,371,599		1.6%

		12		14		WOMAN'S DAY		3,221,516		3,184,024		1.2%

		13		13		SPORTS ILLUSTRATED		3,207,632		3,218,882		-0.3%

		14		15		NEWSWEEK		3,029,481		2,992,201		1.2%

		15		16		PREVENTION		2,980,640		2,966,049		0.5%

		16		17		PLAYBOY		2,753,288		2,699,345		2.0%

		17		19		GUIDEPOSTS		2,627,174		2,636,459		-0.4%

		18		21		SOUTHERN LIVING		2,532,753		2,502,987		1.2%

		19		20		AMERICAN LEGION MAGAZINE		2,528,853		2,567,987		-1.5%

		20		22		AAA GOING PLACES		2,450,540		2,366,198		3.6%

		21		18		VIA MAGAZINE*		2,435,904		2,676,644		-9.0%

		22		23		PEOPLE		2,226,762		2,212,064		0.7%

		23		66		AAA LIVING±		2,167,800		1,007,291		115.2%

		24		24		SMITHSONIAN		2,040,560		2,038,317		0.1%

		25		27		REDBOOK		2,033,756		1,968,663		3.3%

						TOTAL TOP 25		129,856,376		129,145,971		0.6%

		26		26		U.S. NEWS & WORLD REPORT		1,989,320		1,972,641		0.8%

		27		28		PARENTS		1,986,778		1,949,634		1.9%

		28		29		MAXIM		1,975,478		1,880,631		5.0%

		29		25		PARENTING		1,940,655		1,991,074		-2.5%

		30		31		GAME INFORMER MAGAZINE		1,918,940		1,832,856		4.7%

		31		30		MONEY		1,850,296		1,841,634		0.5%

		32		33		ESPN THE MAGAZINE		1,848,385		1,758,171		5.1%

		33		12		HOME & AWAY±		1,801,441		3,317,597		-45.7%

		34		36		FAMILYFUN		1,762,198		1,713,639		2.8%

		35		35		ENTERTAINMENT WEEKLY		1,737,598		1,725,976		0.7%

		36		38		ENDLESS VACATION		1,716,213		1,654,639		3.7%

		37		32		SEVENTEEN		1,679,425		1,790,674		-6.2%

		38		39		MARTHA STEWART LIVING		1,605,475		1,582,988		1.4%

		39		37		VFW MAGAZINE*		1,561,257		1,700,463		-8.2%

		40		41		COOKING LIGHT		1,514,406		1,438,378		5.3%

		41		46		REAL SIMPLE		1,501,442		1,367,017		9.8%

		42		40		FIELD & STREAM		1,500,468		1,485,069		1.0%

		43		43		COUNTRY LIVING		1,478,912		1,435,413		3.0%

		44		34		O, THE OPRAH MAGAZINE		1,478,795		1,731,427		-14.6%

		45		45		GLAMOUR		1,462,523		1,399,965		4.5%

		46		42		GOLF DIGEST		1,450,195		1,437,978		0.8%

		47		48		AMERICAN RIFLEMAN		1,374,970		1,346,743		2.1%

		48		50		SUNSET		1,355,703		1,342,698		1.0%

		49		49		POPULAR SCIENCE		1,340,405		1,343,446		-0.2%

		50		51		GOLF MAGAZINE		1,323,261		1,325,776		-0.2%

						TOTAL TOP 50		171,010,910		171,512,493		-0.3%

		51		56		SHAPE		1,311,451		1,208,761		8.5%

		52		47		HEALTH		1,287,904		1,365,540		-5.7%

		53		55		MEN'S HEALTH		1,280,909		1,216,822		5.3%

		54		44		EBONY		1,268,379		1,427,876		-11.2%

		55		57		SCHOLASTIC PARENT & CHILD*		1,237,512		1,201,073		3.0%

		56		52		FITNESS		1,235,255		1,245,135		-0.8%

		57		54		CAR AND DRIVER		1,222,188		1,221,961		0.0%

		58		53		BOYS' LIFE		1,220,774		1,224,106		-0.3%

		59		58		BON APPETIT		1,187,973		1,166,560		1.8%

		60		195		TEEN VOGUE		1,177,486		346,763		239.6%

		61		59		ROLLING STONE		1,174,904		1,138,292		3.2%

		62		60		COUNTRY HOME		1,164,527		1,129,803		3.1%

		63		61		TEEN PEOPLE		1,154,654		1,106,594		4.3%

		64		63		FAMILY HANDYMAN		1,072,362		1,059,997		1.2%

		65		65		SELF		1,068,046		1,010,766		5.7%

		66		62		POPULAR MECHANICS		1,061,263		1,082,455		-2.0%

		67		68		STUFF		1,045,840		983,675		6.3%

		68		64		SCOUTING		1,020,466		1,038,660		-1.8%

		69		73		NEW YORKER		1,006,698		961,876		4.7%

		70		67		AMERICAN HUNTER		988,817		997,459		-0.9%

		71		70		COSMO GIRL!		972,657		979,609		-0.7%

		72		72		MOTOR TREND		971,663		978,595		-0.7%

		73		74		BUSINESSWEEK		961,273		956,491		0.5%

		74		82		MORE		954,581		879,561		8.5%

		75		75		HOME		949,713		947,394		0.2%

						TOTAL TOP 75		199,008,201		198,388,309		0.3%

		76		69		COSMOPOLITAN		939,558		982,856		-4.4%

		77		84		IN STYLE		934,989		863,176		8.3%

		78		76		TRAVEL + LEISURE		932,460		937,635		-0.6%

		79		77		OUTDOOR LIFE		914,858		907,688		0.8%

		80		90		FHM (FOR HIM MAGAZINE)		906,033		819,127		10.6%

		81		79		THIS OLD HOUSE		902,580		896,349		0.7%

		82		81		GOURMET		896,473		884,168		1.4%

		83		80		FORBES		888,784		886,574		0.2%

		84		87		MIDWEST LIVING		884,863		848,332		4.3%

		85		88		CHILD		882,933		843,292		4.7%

		86		94		WEIGHT WATCHERS		879,160		801,792		9.6%

		87		89		HOUSE & GARDEN		863,916		837,398		3.2%

		88		83		FOOD & WINE		863,825		874,201		-1.2%

		89		91		JET		850,178		812,065		4.7%

		90		92		TRADITIONAL HOME		827,120		812,009		1.9%

		91		93		WORKING MOTHER		826,498		805,907		2.6%

		92		95		VOGUE		819,001		799,971		2.4%

		93		104		LUCKY		808,501		727,516		11.1%

		94		86		FORTUNE		808,125		852,047		-5.2%

		95		97		HANDY, HANDYMAN CLUB OF AMERICA MAGAZINE		802,811		789,995		1.6%

		96		96		ESSENCE		802,491		796,509		0.8%

		97		100		HOUSE BEAUTIFUL		781,871		765,417		2.1%

		98		78		PC WORLD		775,737		904,802		-14.3%

		99		99		VANITY FAIR		771,751		778,277		-0.8%

		100		71		KIPLINGER'S PERSONAL FINANCE		762,966		979,224		-22.1%

						TOTAL TOP 100		220,335,677		219,594,631		0.3%

		* denotes first half figures only.

		** denotes second half figures only.

		*** In August 2004, National Geographic began to report their International circulation separately. This number represents domestic circulation on a going forward basis.

		± In March 2005, Home & Away and Michigan Living were united under the new name AAA Living.

		Data Source: Magazine Publishers of America: http://www.magazine.org/Circulation/





		Single Copy circulation

		Average Single Copy Circulation for Top 100 ABC Magazines

		2005

		RANK 2005		RANK 2004		Publication Name		2005 Single Copy		2004 Single Copy		% Change

		1		1		COSMOPOLITAN		2,030,394		2,006,445		1.2%				3

		2		3		PEOPLE		1,507,774		1,478,323		2.0%				7

		3		2		WOMAN'S WORLD		1,478,594		1,489,939		-0.8%

		4		4		FIRST FOR WOMEN		1,224,283		1,320,646		-7.3%

		5		12		IN TOUCH WEEKLY		1,114,856		863,839		29.1%

		6		7		O, THE OPRAH MAGAZINE		1,034,523		954,328		8.4%				1

		7		14		US WEEKLY		971,952		798,354		21.7%				5

		8		6		GLAMOUR		909,463		979,608		-7.2%				3

		9		5		NATIONAL ENQUIRER		881,905		1,098,747		-19.7%

		10		9		STAR MAGAZINE		871,432		918,167		-5.1%

						TOTAL TOP 10		12,025,173		11,908,396		1.0%

		11		11		FAMILY CIRCLE		870,491		881,130		-1.2%

		12		10		IN STYLE		848,247		891,299		-4.8%

		13		8		WOMAN'S DAY		827,282		946,482		-12.6%

		14		13		GOOD HOUSEKEEPING		770,674		859,273		-10.3%

		15		15		MAXIM		541,972		643,816		-15.8%

		16		-		LIFE & STYLE WEEKLY		534,546		-		-

		17		16		MARIE CLAIRE		516,726		547,269		-5.6%

		18		18		MEN'S HEALTH		493,649		475,461		3.8%

		19		17		READER'S DIGEST		453,008		541,262		-16.3%

		20		19		VOGUE		441,315		468,652		-5.8%

		21		21		GLOBE		434,248		455,887		-4.7%

		22		29		COSMO GIRL!		410,811		393,419		4.4%

		23		31		VANITY FAIR		400,984		371,795		7.9%

		24		22		J-14		400,930		434,894		-7.8%

		25		28		REAL SIMPLE		399,234		398,415		0.2%

						TOTAL TOP 25		20,369,289		20,217,446		0.8%

		26		24		REDBOOK		379,126		415,439		-8.7%

		27		35		WEIGHT WATCHERS		376,475		342,545		9.9%

		28		27		FHM (FOR HIM MAGAZINE)		371,478		400,538		-7.3%

		29		23		TEEN PEOPLE		370,755		429,800		-13.7%

		30		32		PREVENTION		357,811		368,356		-2.9%

		31		36		SEVENTEEN		355,037		338,949		4.7%

		32		38		MARTHA STEWART LIVING		345,007		324,243		6.4%

		33		26		SHAPE		343,880		409,299		-16.0%

		34		34		SELF		342,430		349,543		-2.0%

		35		30		M		340,000		372,876		-8.8%

		36		20		TV GUIDE		329,956		456,274		-27.7%

		37		33		DRINKS		321,027		367,188		-12.6%

		38		43		ELLE		309,592		278,834		11.0%

		39		25		PLAYBOY		307,088		414,435		-25.9%

		40		37		ALLURE		302,377		332,544		-9.1%

		41		42		LADIES' HOME JOURNAL		289,750		285,023		1.7%

		42		39		STUFF		287,929		296,970		-3.0%

		43		40		FITNESS		270,747		296,236		-8.6%

		44		50		XXL		264,133		242,496		8.9%

		45		46		ESSENCE		258,123		263,992		-2.2%

		46		44		LUCKY		257,907		276,068		-6.6%

		47		45		BRIDE'S		246,632		269,560		-8.5%

		48		41		COUNTRY LIVING		244,828		296,077		-17.3%

		49		52		TEEN VOGUE		233,123		236,833		-1.6%

		50		54		GQ-GENTLEMEN'S QUARTERLY		226,113		220,755		2.4%

						TOTAL TOP 50		28,100,606		28,502,313		-1.4%

		51		49		MARTHA STEWART WEDDINGS		225,804		242,980		-7.1%

		52		47		EBONY		217,741		253,307		-14.0%

		53		58		TWIST		217,630		199,305		9.2%

		54		53		COOKING LIGHT		217,595		233,474		-6.8%

		55		51		MODERN BRIDE		217,130		239,287		-9.3%

		56		48		BETTER HOMES AND GARDENS		213,600		249,143		-14.3%

		57		57		SOUTHERN LIVING		212,911		215,121		-1.0%

		58		69		SOAPS IN DEPTH - ABC		205,450		162,515		26.4%

		59		56		SOPHISTICATE'S HAIRSTYLE GUIDE		188,845		215,900		-12.5%

		60		73		SOAPS IN DEPTH - CBS		180,277		155,256		16.1%

		61		59		SOAP OPERA DIGEST		177,858		194,964		-8.8%

		62		62		HARPER'S BAZAAR		175,113		180,317		-2.9%

		63		64		BETTER HOMES AND GARDENS KITCHEN		173,834		178,834		-2.8%

		64		63		COUNTRY SAMPLER		173,275		180,288		-3.9%

		65		61		KING		170,464		183,730		-7.2%

		66		55		PENTHOUSE		168,279		219,367		-23.3%

		67		78		NATIONAL GEOGRAPHIC		166,826		148,357		12.4%

		68		87		ELLE GIRL		165,940		135,500		22.5%

		69		60		MUSCLE & FITNESS		163,228		193,721		-15.7%

		70		72		VIBE		162,065		155,981		3.9%

		71		74		POPULAR MECHANICS		155,005		154,039		0.6%

		72		-		KIDS FUN STUFF TO DO TOGETHER		152,433		-		-

		73		68		TRADITIONAL HOME		151,773		163,015		-6.9%

		74		67		BRIDAL GUIDE		151,428		164,292		-7.8%

		75		65		TIME-THE WEEKLY NEWSMAGAZINE		151,028		168,218		-10.2%

						TOTAL TOP 75		32,656,135		33,089,220		-1.3%

		76		66		EVERYDAY FOOD		150,621		164,954		-8.7%

		77		80		FLORIDA DESIGN*		150,461		147,535		2.0%

		78		85		SOPHISTICATE'S BLACK HAIR STYLES AND CARE GUIDE		149,775		138,871		7.9%

		79		77		MOTOR TREND		148,140		149,144		-0.7%

		80		90		JANE		148,115		133,592		10.9%

		81		70		SOAP OPERA WEEKLY		143,961		156,575		-8.1%

		82		79		VERANDA		143,592		147,776		-2.8%

		83		71		COUNTRY WEEKLY		142,216		156,518		-9.1%

		84		76		BON APPETIT		137,503		151,550		-9.3%

		85		75		TRUCKIN'		135,318		153,471		-11.8%

		86		92		ROLLING STONE		134,213		128,819		4.2%

		87		83		GOLF DIGEST		132,575		139,547		-5.0%

		88		82		CAR AND DRIVER		131,958		141,650		-6.8%

		89		106		MORE		131,100		113,196		15.8%

		90		88		EASYRIDERS		130,059		134,654		-3.4%

		91		81		NEWSWEEK		129,507		143,275		-9.6%

		92		94		POPULAR SCIENCE		127,982		124,928		2.4%

		93		96		MARY ENGELBREIT'S HOME COMPANION		125,086		121,794		2.7%

		94		103		MEN'S FITNESS		123,823		116,888		5.9%

		95		89		OFFICIAL XBOX MAGAZINE		123,156		134,104		-8.2%

		96		99		PEOPLE EN ESPANOL		121,869		117,865		3.4%

		97		86		COUNTRY HOME		121,712		136,463		-10.8%

		98		98		ELECTRONIC GAMING MONTHLY		120,239		118,941		1.1%

		99		91		LOWRIDER		118,783		132,152		-10.1%

		100		114		MONEY		117,915		104,283		13.1%

						TOTAL TOP 100		35,995,809		36,497,760		-1.4%

		* denotes first half figures only.

		** denotes second half figures only.

		Data Source: Magazine Publishers of America: http://www.magazine.org/Circulation/
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		Magazines		48%		28%		0%		10%		34%		14%		40%		34%		16%		8%		38%		14%		46%

		Top 50 Newspapers		78%		78%		0%		42%		74%		36%		92%		78%		32%		16%		24%		12%		64%

		Newspaper Name and Link to URL		RSS Feed		RSS Feed for Different Sections		RSS Feed Includes Ads		Most Popular		Video		Podcast		Reporter Blogs		Reporter Blog Comments		Blogroll (External Links)		Comments on Articles		Registration Required		Bookmarking		Message Boards

		1. USA Today		1		1		0		1		1		0		1		1		1		0		0		1		0

		2. The Wall Street Journal		1		1		0		1		1		1		1		1		0		0		1		0		1

		3. The New York Times		1		1		0		1		1		1		1		1		1		0		1		1		0

		4. Los Angeles Times		1		1		0		1		1		1		1		0		1		0		1		0		0

		5. Washington Post		1		1		0		1		1		1		1		1		0		0		1		1		1

		6. The Daily News		1		1		0		0		0		0		1		1		1		0		0		0		0

		7. New York Post		1		1		0		0		0		0		0		0		0		1		1		0		0

		8. Chicago Tribune		1		1		0		1		1		0		1		1		1		0		1		0		1

		9. Houston Chronicle		0		0		0		0		0		1		1		1		0		0		0		0		1

		10. Dallas Morning News		1		1		0		0		1		1		1		1		1		0		1		0		0

		11. San Francisco Chronicle		1		1		0		0		1		0		1		1		0		0		0		0		0

		12. Newsday - New York		1		1		0		1		0		0		1		1		0		1		0		0		0

		13. The Arizona Republic		1		1		0		1		1		1		0		0		0		0		0		0		0

		14. Chicago Sun-Times		1		1		0		0		0		0		1		1		0		0		0		0		0

		15. The Boston Globe		1		1		0		1		1		0		1		1		0		0		1		0		1

		16. The Atlanta Journal-Constitution		0		0		0		1		1		0		1		1		1		0		1		0		0

		17. The Star-Ledger - New Jersey		0		0		0		0		1		0		1		0		1		0		0		0		1

		18. Star Tribune - Minneapolis		1		1		0		1		0		0		1		1		0		0		0		0		1

		19. Detroit Free Press		1		1		0		0		1		0		1		1		0		0		0		0		0

		20. Philadelphia Inquirer		0		0		0		0		1		0		1		1		1		1		0		0		1

		21. The Plain Dealer - Cleveland		0		0		0		0		1		1		1		0		1		0		0		0		1

		22. St. Petersburg Times - Florida		0		0		0		0		1		1		1		1		0		0		0		0		1

		23. The Oregonian -Portland		0		0		0		0		0		0		1		0		1		0		0		0		1

		24. The San Diego Union-Tribune		1		1		0		1		1		0		1		1		0		0		0		1		1

		25. The Denver Post		0		0		0		0		1		1		1		1		1		0		0		1		1

		26. Rocky Mountain News - Denver		0		0		0		0		1		0		1		1		0		0		0		0		1

		27. The Miami Herald		1		1		0		0		1		0		1		1		1		0		0		0		1

		28. The Sacramento Bee		1		1		0		0		0		1		1		0		0		1		1		0		1

		29. The Orange County Register - Calif.		1		1		0		0		0		0		1		1		0		0		0		0		1

		30. St. Louis Post-Dispatch		1		1		0		1		0		0		1		1		0		0		0		0		1

		31. The Kansas City Star		1		1		0		0		1		0		1		1		1		0		0		0		1

		32. San Jose Mercury News		1		1		0		0		1		1		1		1		0		0		0		0		1

		33. The Detroit News		1		1		0		0		1		0		1		1		0		1		0		0		1

		34. The Times-Picayune - New Orleans		1		1		0		0		1		0		1		0		0		0		0		0		1

		35. South Florida Sun-Sentinel		1		1		0		1		1		1		1		1		0		0		0		1		0

		36. The Indianapolis Star		1		1		0		0		1		0		1		1		0		0		0		0		1

		37. The Orlando Sentinel		1		1		0		1		1		1		1		1		0		1		1		0		1

		38. The Sun - Baltimore		1		1		0		1		1		1		1		1		0		1		0		0		1

		39. San Antonio Express-News		1		1		0		0		1		0		1		1		0		0		0		0		1

		40. The Columbus Dispatch		1		1		0		0		0		1		1		1		0		0		0		0		1

		41. Milwaukee Journal Sentinel		1		1		0		1		1		1		1		0		0		0		0		0		1

		42. Tampa Tribune		1		1		0		1		1		0		1		1		0		0		0		0		0

		43. The Boston Herald		1		1		0		1		0		0		1		1		0		0		0		0		0

		44. Pittsburgh Post-Gazette		0		0		0		0		1		0		0		0		0		0		0		0		0

		45. Fort Worth Star-Telegram		1		1		0		0		1		0		1		1		0		0		0		0		0

		46. The Charlotte Observer		1		1		0		0		0		0		1		1		1		0		0		0		1

		47. The Seattle Times		1		1		0		1		1		0		1		1		1		0		0		0		0

		48. The Oklahoman		1		1		0		1		1		1		0		0		0		0		1		0		1

		49. The Courier-Journal - Louisville		1		1		0		0		1		0		1		1		0		0		0		0		1

		50. The Virginian-Pilot		0		0		0		0		1		0		1		1		0		1		0		0		1

				39		39		0		21		37		18		46		39		16		8		12		6		32

				78%		78%		0%		42%		74%		36%		92%		78%		32%		16%		24%		12%		64%
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				1		AARP THE MAGAZINE																																		Full		No		External		Free

				2		AARP BULLETIN																																		None		N/A		Both		None

		5		3		READER'S DIGEST		Partial		No		No		No		No		No		Yes		No		N/A		N/A		No		None		External		Yes		Yes		http://feeds.feedburner.com/ReadersDigest		N/A				None
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		1		20		GUIDEPOSTS		None		N/A		No		No		No		No		No		No		N/A		N/A		No		None		None		Yes		N/A

				21		AMERICAN LEGION MAGAZINE

		2		22		MAXIM		Partial		No		No		No		No		Yes		No		No		N/A		N/A		No		None		None		No		No		http://feeds.feedburner.com/Maxim

		1		23		O, THE OPRAH MAGAZINE		None		N/A		No		No		No		Yes		No		No		N/A		N/A		No		Free		None		Yes		N/A

				24		AAA GOING PLACES		None		N/A		No		No		No		No		No		No		N/A		N/A		No		None		None		No		N/A

		0		25		VIA MAGAZINE*		None		N/A		No		no		No		No		No		No		N/A		N/A		No		None		None		No		N/A

						TOTAL TOP 25		10		0		0		3		4		8		4		7		7		2		2		7		4		12		6

		2		26		REDBOOK		Partial		No		No		No		No		No		No		No		N/A		N/A		No		None		None		No		Yes		http://www.ivillage.com/rss/0,,649621,00.xml

		3		27		GLAMOUR		None		N/A		No		No		No		Yes		No		Yes		Yes		No		No		None		None		No		N/A

				28		AAA LIVING

		4		29		PARENTS		Partial		No		No		No		No		No		No		Yes		No		No		No		Free		None		Yes		No

		1		30		SMITHSONIAN		None		N/A		No		No		No		Yes		No		No		N/A		N/A		No		None		None		No		N/A

		4		31		SEVENTEEN		None		N/A		No		Yes		No		Yes		No		Yes		Yes		No		No		None		None		No		N/A

		2		32		U.S. NEWS & WORLD REPORT		Partial		No		No		No		No		No		No		Yes		No		No		No		None		None		No		No		http://www.usnews.com/usnews/usnews.rss

		6		33		PARENTING		Partial		No		Yes		No		No		No		Yes		Yes		Yes		Yes		No		None		None		No		No		http://feeds.feedburner.com/parenting/updates

		6		34		MONEY		Partial		No		No		Yes		No		Yes		Yes		No		N/A		N/A		No		None		Internal		No		Yes		http://rss.cnn.com/rss/money_latest.rss

		0		35		MARTHA STEWART LIVING		None		N/A		No		No		No		No		No		No		N/A		N/A		No		Free		None		Yes		N/A

		0		36		GAME INFORMER MAGAZINE		None		N/A		No		No		No		No		No		No		N/A		N/A		No		Paid		None		Yes		N/A

		2		37		REAL SIMPLE		Partial		No		No		No		No		No		No		No		N/A		N/A		No		None		None		No		Yes		http://feeds.feedburner.com/realsimple/updates
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						TOTAL TOP 50		22		0		2		6		4		15		6		17		14		6		4		15		6		19		12

				51		VFW MAGAZINE

		4		52		FIELD & STREAM		None		N/A		No		No		Yes		No		No		Yes		Yes		Yes		No		Free		None		Yes		N/A		`

		2		53		TEEN PEOPLE		Partial		No		No		No		No		No		No		No		N/A		N/A		No		Free		None		Yes		Yes		http://feeds.feedburner.com/teenpeople/headlines

		3		54		FITNESS		None		N/A		No		No		No		Yes		No		Yes		Yes		No		No		Free		None		Yes		N/A

		0		55		EBONY		None		N/A		No		No		No		No		No		No		N/A		N/A		No		None		None		No		N/A
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single copy

		Average Circulation for Top 100 ABC Magazines

		Combine Subscription and Single Copy

		2005

		RANK 2005		 PUBLICATION NAME		2005 Total Paid		2004 Total Paid		% Change

		1		AARP THE MAGAZINE		22,675,655		22,668,583		0.0%

		2		AARP BULLETIN		22,075,011		22,103,758		-0.1%

		3		READER'S DIGEST		10,111,773		10,155,054		-0.4%

		4		TV GUIDE		8,211,581		9,015,866		-8.9%

		5		BETTER HOMES AND GARDENS		7,620,932		7,627,256		-0.1%

		6		NATIONAL GEOGRAPHIC***		5,403,934		5,471,803		-1.2%

		7		GOOD HOUSEKEEPING		4,634,763		4,631,527		0.1%

		8		FAMILY CIRCLE		4,296,370		4,252,730		1.0%

		9		LADIES' HOME JOURNAL		4,122,460		4,114,353		0.2%

		10		WOMAN'S DAY		4,048,799		4,130,507		-2.0%

				TOTAL TOP 10		93,201,276		94,171,436		-1.0%

		11		TIME-THE WEEKLY NEWSMAGAZINE		4,038,508		4,034,272		0.1%

		12		PEOPLE		3,734,536		3,690,387		1.2%

		13		AAA WESTWAYS		3,676,058		3,623,799		1.4%

		14		PREVENTION		3,338,450		3,334,404		0.1%

		15		SPORTS ILLUSTRATED		3,289,656		3,319,300		-0.9%

		16		NEWSWEEK		3,158,988		3,135,476		0.7%

		17		PLAYBOY		3,060,376		3,113,780		-1.7%

		18		COSMOPOLITAN		2,969,952		2,989,301		-0.6%

		19		SOUTHERN LIVING		2,745,663		2,718,108		1.0%

		20		GUIDEPOSTS		2,640,471		2,646,622		-0.2%

		21		AMERICAN LEGION MAGAZINE		2,528,853		2,567,987		-1.5%

		22		MAXIM		2,517,450		2,524,447		-0.3%

		23		O, THE OPRAH MAGAZINE		2,513,318		2,685,755		-6.4%

		24		AAA GOING PLACES		2,450,540		2,366,198		3.6%

		25		VIA MAGAZINE*		2,435,904		2,676,644		-9.0%

				TOTAL TOP 25		138,299,996		139,597,914		-0.9%

		26		REDBOOK		2,412,882		2,384,102		1.2%

		27		GLAMOUR		2,371,986		2,379,573		-0.3%

		28		AAA LIVING±		2,167,800		1,007,291		115.2%

		29		PARENTS		2,049,100		2,022,932		1.3%

		30		SMITHSONIAN		2,048,322		2,046,499		0.1%

		31		SEVENTEEN		2,034,462		2,129,622		-4.5%

		32		U.S. NEWS & WORLD REPORT		2,028,167		2,018,403		0.5%

		33		PARENTING		1,972,595		2,027,818		-2.7%

		34		MONEY		1,968,211		1,945,917		1.1%

		35		MARTHA STEWART LIVING		1,950,482		1,907,231		2.3%

		36		GAME INFORMER MAGAZINE		1,934,859		1,846,631		4.8%

		37		REAL SIMPLE		1,900,676		1,765,432		7.7%

		38		ESPN THE MAGAZINE		1,876,136		1,791,219		4.7%

		39		ENTERTAINMENT WEEKLY		1,803,793		1,810,562		-0.4%

		40		HOME & AWAY±		1,801,441		3,317,597		-45.7%

		41		IN STYLE		1,783,235		1,754,475		1.6%

		42		FAMILYFUN		1,781,451		1,737,920		2.5%

		43		MEN'S HEALTH		1,774,558		1,692,282		4.9%

		44		COOKING LIGHT		1,732,001		1,671,852		3.6%

		45		COUNTRY LIVING		1,723,740		1,731,490		-0.4%

		46		ENDLESS VACATION		1,716,213		1,654,639		3.7%

		47		US WEEKLY		1,668,135		1,413,087		18.0%

		48		SHAPE		1,655,330		1,618,060		2.3%

		49		GOLF DIGEST		1,582,770		1,577,524		0.3%

		50		WOMAN'S WORLD		1,575,214		1,584,244		-0.6%

				TOTAL TOP 50		185,613,550		186,434,310		-0.4%

		51		VFW MAGAZINE*		1,561,257		1,700,463		-8.2%

		52		FIELD & STREAM		1,538,018		1,518,942		1.3%

		53		TEEN PEOPLE		1,525,409		1,536,394		-0.7%

		54		FITNESS		1,506,002		1,541,371		-2.3%

		55		EBONY		1,486,120		1,681,183		-11.6%

		56		POPULAR SCIENCE		1,468,386		1,468,374		0.0%

		57		FIRST FOR WOMEN		1,461,657		1,555,765		-6.0%

		58		SUNSET		1,458,628		1,456,418		0.2%

		59		STAR MAGAZINE		1,428,767		1,240,058		15.2%

		60		GOLF MAGAZINE		1,421,014		1,417,751		0.2%

		61		TEEN VOGUE		1,410,609		583,596		141.7%

		62		SELF		1,410,476		1,360,308		3.7%

		63		COSMO GIRL!		1,383,468		1,373,028		0.8%

		64		AMERICAN RIFLEMAN		1,374,970		1,346,743		2.1%

		65		HEALTH		1,368,162		1,470,716		-7.0%

		66		CAR AND DRIVER		1,354,146		1,363,611		-0.7%

		67		STUFF		1,333,768		1,280,644		4.1%

		68		BON APPETIT		1,325,475		1,318,109		0.6%

		69		ROLLING STONE		1,309,117		1,267,110		3.3%

		70		COUNTRY HOME		1,286,239		1,266,266		1.6%

		71		FHM (FOR HIM MAGAZINE)		1,277,511		1,219,665		4.7%

		72		VOGUE		1,260,316		1,268,623		-0.7%

		73		WEIGHT WATCHERS		1,255,634		1,144,337		9.7%

		74		NATIONAL ENQUIRER		1,239,211		1,466,489		-15.5%

		75		SCHOLASTIC PARENT & CHILD*		1,238,983		1,202,828		3.0%

				TOTAL TOP 75		220,296,887		220,483,098		-0.1%

		76		BOYS' LIFE		1,220,774		1,224,106		-0.3%

		77		POPULAR MECHANICS		1,216,268		1,236,494		-1.6%

		78		VANITY FAIR		1,172,734		1,150,072		2.0%

		79		FAMILY HANDYMAN		1,150,770		1,139,639		1.0%

		80		IN TOUCH WEEKLY		1,150,735		887,937		29.6%

		81		MOTOR TREND		1,119,803		1,127,739		-0.7%

		82		MORE		1,085,681		992,757		9.4%

		83		LUCKY		1,066,408		1,003,584		6.3%

		84		ESSENCE		1,060,613		1,060,500		0.0%

		85		ALLURE		1,060,099		1,023,866		3.5%

		86		ELLE		1,054,447		1,060,578		-0.6%

		87		NEW YORKER		1,053,019		1,011,084		4.1%

		88		SCOUTING		1,020,466		1,038,660		-1.8%

		89		HOME		1,016,043		1,007,744		0.8%

		90		AMERICAN HUNTER		988,817		997,459		-0.9%

		91		BUSINESSWEEK		986,549		982,790		0.4%

		92		GOURMET		981,221		971,676		1.0%

		93		TRADITIONAL HOME		978,892		975,024		0.4%

		94		THIS OLD HOUSE		968,603		972,456		-0.4%

		95		TRAVEL + LEISURE		968,175		972,259		-0.4%

		96		MARIE CLAIRE		960,900		948,726		1.3%

		97		JET		956,909		927,402		3.2%

		98		OUTDOOR LIFE		949,447		943,055		0.7%

		99		MIDWEST LIVING		947,888		912,847		3.8%

		100		FORBES		926,581		924,908		0.2%

				TOTAL TOP 100		246,358,726		245,976,451		0.2%

		* denotes first half figures only.

		** denotes second half figures only.

		*** In August 2004, National Geographic began to report their International circulation separately. This number represents domestic circulation on a going forward basis.

		± In March 2005, Home & Away and Michigan Living were united under the new name AAA Living.

		Sources: Averages calculated by the MPA from Audit Bureau of Circulations statements for the first and second six months of each year. Domestic titles audited by ABC; annuals, international editions and comics have been excluded. Totals may not add exactl

		Data Source: Magazine Publishers of America: http://www.magazine.org/Circulation/





myspace

		Average Subscription Circulation for Top 100 ABC Magazines

		2005

		RANK 2005		RANK 2004		Publication Name		2005 Subscriptions		2004 Subscriptions		% Change

		1		1		AARP THE MAGAZINE		22,673,663		22,667,124		0.0%

		2		2		AARP BULLETIN		22,075,011		22,103,758		-0.1%

		3		3		READER'S DIGEST		9,658,765		9,613,793		0.5%

		4		4		TV GUIDE		7,881,625		8,559,592		-7.9%

		5		5		BETTER HOMES AND GARDENS		7,407,332		7,378,113		0.4%

		6		6		NATIONAL GEOGRAPHIC		5,237,108		5,323,446		-1.6%

		7		7		TIME-THE WEEKLY NEWSMAGAZINE		3,887,480		3,866,054		0.6%

		8		9		GOOD HOUSEKEEPING		3,864,089		3,772,255		2.4%

		9		8		LADIES' HOME JOURNAL		3,832,710		3,829,330		0.1%

		10		10		AAA WESTWAYS		3,676,058		3,623,799		1.4%

						TOTAL TOP 10		90,193,840		90,737,262		-0.6%

		11		11		FAMILY CIRCLE		3,425,878		3,371,599		1.6%

		12		14		WOMAN'S DAY		3,221,516		3,184,024		1.2%

		13		13		SPORTS ILLUSTRATED		3,207,632		3,218,882		-0.3%

		14		15		NEWSWEEK		3,029,481		2,992,201		1.2%

		15		16		PREVENTION		2,980,640		2,966,049		0.5%

		16		17		PLAYBOY		2,753,288		2,699,345		2.0%

		17		19		GUIDEPOSTS		2,627,174		2,636,459		-0.4%

		18		21		SOUTHERN LIVING		2,532,753		2,502,987		1.2%

		19		20		AMERICAN LEGION MAGAZINE		2,528,853		2,567,987		-1.5%

		20		22		AAA GOING PLACES		2,450,540		2,366,198		3.6%

		21		18		VIA MAGAZINE*		2,435,904		2,676,644		-9.0%

		22		23		PEOPLE		2,226,762		2,212,064		0.7%

		23		66		AAA LIVING±		2,167,800		1,007,291		115.2%

		24		24		SMITHSONIAN		2,040,560		2,038,317		0.1%

		25		27		REDBOOK		2,033,756		1,968,663		3.3%

						TOTAL TOP 25		129,856,376		129,145,971		0.6%

		26		26		U.S. NEWS & WORLD REPORT		1,989,320		1,972,641		0.8%

		27		28		PARENTS		1,986,778		1,949,634		1.9%

		28		29		MAXIM		1,975,478		1,880,631		5.0%

		29		25		PARENTING		1,940,655		1,991,074		-2.5%

		30		31		GAME INFORMER MAGAZINE		1,918,940		1,832,856		4.7%

		31		30		MONEY		1,850,296		1,841,634		0.5%

		32		33		ESPN THE MAGAZINE		1,848,385		1,758,171		5.1%

		33		12		HOME & AWAY±		1,801,441		3,317,597		-45.7%

		34		36		FAMILYFUN		1,762,198		1,713,639		2.8%

		35		35		ENTERTAINMENT WEEKLY		1,737,598		1,725,976		0.7%

		36		38		ENDLESS VACATION		1,716,213		1,654,639		3.7%

		37		32		SEVENTEEN		1,679,425		1,790,674		-6.2%

		38		39		MARTHA STEWART LIVING		1,605,475		1,582,988		1.4%

		39		37		VFW MAGAZINE*		1,561,257		1,700,463		-8.2%

		40		41		COOKING LIGHT		1,514,406		1,438,378		5.3%

		41		46		REAL SIMPLE		1,501,442		1,367,017		9.8%

		42		40		FIELD & STREAM		1,500,468		1,485,069		1.0%

		43		43		COUNTRY LIVING		1,478,912		1,435,413		3.0%

		44		34		O, THE OPRAH MAGAZINE		1,478,795		1,731,427		-14.6%

		45		45		GLAMOUR		1,462,523		1,399,965		4.5%

		46		42		GOLF DIGEST		1,450,195		1,437,978		0.8%

		47		48		AMERICAN RIFLEMAN		1,374,970		1,346,743		2.1%

		48		50		SUNSET		1,355,703		1,342,698		1.0%

		49		49		POPULAR SCIENCE		1,340,405		1,343,446		-0.2%

		50		51		GOLF MAGAZINE		1,323,261		1,325,776		-0.2%

						TOTAL TOP 50		171,010,910		171,512,493		-0.3%

		51		56		SHAPE		1,311,451		1,208,761		8.5%

		52		47		HEALTH		1,287,904		1,365,540		-5.7%

		53		55		MEN'S HEALTH		1,280,909		1,216,822		5.3%

		54		44		EBONY		1,268,379		1,427,876		-11.2%

		55		57		SCHOLASTIC PARENT & CHILD*		1,237,512		1,201,073		3.0%

		56		52		FITNESS		1,235,255		1,245,135		-0.8%

		57		54		CAR AND DRIVER		1,222,188		1,221,961		0.0%

		58		53		BOYS' LIFE		1,220,774		1,224,106		-0.3%

		59		58		BON APPETIT		1,187,973		1,166,560		1.8%

		60		195		TEEN VOGUE		1,177,486		346,763		239.6%

		61		59		ROLLING STONE		1,174,904		1,138,292		3.2%

		62		60		COUNTRY HOME		1,164,527		1,129,803		3.1%

		63		61		TEEN PEOPLE		1,154,654		1,106,594		4.3%

		64		63		FAMILY HANDYMAN		1,072,362		1,059,997		1.2%

		65		65		SELF		1,068,046		1,010,766		5.7%

		66		62		POPULAR MECHANICS		1,061,263		1,082,455		-2.0%

		67		68		STUFF		1,045,840		983,675		6.3%

		68		64		SCOUTING		1,020,466		1,038,660		-1.8%

		69		73		NEW YORKER		1,006,698		961,876		4.7%

		70		67		AMERICAN HUNTER		988,817		997,459		-0.9%

		71		70		COSMO GIRL!		972,657		979,609		-0.7%

		72		72		MOTOR TREND		971,663		978,595		-0.7%

		73		74		BUSINESSWEEK		961,273		956,491		0.5%

		74		82		MORE		954,581		879,561		8.5%

		75		75		HOME		949,713		947,394		0.2%

						TOTAL TOP 75		199,008,201		198,388,309		0.3%

		76		69		COSMOPOLITAN		939,558		982,856		-4.4%

		77		84		IN STYLE		934,989		863,176		8.3%

		78		76		TRAVEL + LEISURE		932,460		937,635		-0.6%

		79		77		OUTDOOR LIFE		914,858		907,688		0.8%

		80		90		FHM (FOR HIM MAGAZINE)		906,033		819,127		10.6%

		81		79		THIS OLD HOUSE		902,580		896,349		0.7%

		82		81		GOURMET		896,473		884,168		1.4%

		83		80		FORBES		888,784		886,574		0.2%

		84		87		MIDWEST LIVING		884,863		848,332		4.3%

		85		88		CHILD		882,933		843,292		4.7%

		86		94		WEIGHT WATCHERS		879,160		801,792		9.6%

		87		89		HOUSE & GARDEN		863,916		837,398		3.2%

		88		83		FOOD & WINE		863,825		874,201		-1.2%

		89		91		JET		850,178		812,065		4.7%

		90		92		TRADITIONAL HOME		827,120		812,009		1.9%

		91		93		WORKING MOTHER		826,498		805,907		2.6%

		92		95		VOGUE		819,001		799,971		2.4%

		93		104		LUCKY		808,501		727,516		11.1%

		94		86		FORTUNE		808,125		852,047		-5.2%

		95		97		HANDY, HANDYMAN CLUB OF AMERICA MAGAZINE		802,811		789,995		1.6%

		96		96		ESSENCE		802,491		796,509		0.8%

		97		100		HOUSE BEAUTIFUL		781,871		765,417		2.1%

		98		78		PC WORLD		775,737		904,802		-14.3%

		99		99		VANITY FAIR		771,751		778,277		-0.8%

		100		71		KIPLINGER'S PERSONAL FINANCE		762,966		979,224		-22.1%

						TOTAL TOP 100		220,335,677		219,594,631		0.3%

		* denotes first half figures only.

		** denotes second half figures only.

		*** In August 2004, National Geographic began to report their International circulation separately. This number represents domestic circulation on a going forward basis.

		± In March 2005, Home & Away and Michigan Living were united under the new name AAA Living.

		Data Source: Magazine Publishers of America: http://www.magazine.org/Circulation/





		Single Copy circulation

		Average Single Copy Circulation for Top 100 ABC Magazines

		2005

		RANK 2005		RANK 2004		Publication Name		2005 Single Copy		2004 Single Copy		% Change

		1		1		COSMOPOLITAN		2,030,394		2,006,445		1.2%				3

		2		3		PEOPLE		1,507,774		1,478,323		2.0%				7

		3		2		WOMAN'S WORLD		1,478,594		1,489,939		-0.8%

		4		4		FIRST FOR WOMEN		1,224,283		1,320,646		-7.3%

		5		12		IN TOUCH WEEKLY		1,114,856		863,839		29.1%

		6		7		O, THE OPRAH MAGAZINE		1,034,523		954,328		8.4%				1

		7		14		US WEEKLY		971,952		798,354		21.7%				5

		8		6		GLAMOUR		909,463		979,608		-7.2%				3

		9		5		NATIONAL ENQUIRER		881,905		1,098,747		-19.7%

		10		9		STAR MAGAZINE		871,432		918,167		-5.1%

						TOTAL TOP 10		12,025,173		11,908,396		1.0%

		11		11		FAMILY CIRCLE		870,491		881,130		-1.2%

		12		10		IN STYLE		848,247		891,299		-4.8%

		13		8		WOMAN'S DAY		827,282		946,482		-12.6%

		14		13		GOOD HOUSEKEEPING		770,674		859,273		-10.3%

		15		15		MAXIM		541,972		643,816		-15.8%

		16		-		LIFE & STYLE WEEKLY		534,546		-		-

		17		16		MARIE CLAIRE		516,726		547,269		-5.6%

		18		18		MEN'S HEALTH		493,649		475,461		3.8%

		19		17		READER'S DIGEST		453,008		541,262		-16.3%

		20		19		VOGUE		441,315		468,652		-5.8%

		21		21		GLOBE		434,248		455,887		-4.7%

		22		29		COSMO GIRL!		410,811		393,419		4.4%

		23		31		VANITY FAIR		400,984		371,795		7.9%

		24		22		J-14		400,930		434,894		-7.8%

		25		28		REAL SIMPLE		399,234		398,415		0.2%

						TOTAL TOP 25		20,369,289		20,217,446		0.8%

		26		24		REDBOOK		379,126		415,439		-8.7%

		27		35		WEIGHT WATCHERS		376,475		342,545		9.9%

		28		27		FHM (FOR HIM MAGAZINE)		371,478		400,538		-7.3%

		29		23		TEEN PEOPLE		370,755		429,800		-13.7%

		30		32		PREVENTION		357,811		368,356		-2.9%

		31		36		SEVENTEEN		355,037		338,949		4.7%

		32		38		MARTHA STEWART LIVING		345,007		324,243		6.4%

		33		26		SHAPE		343,880		409,299		-16.0%

		34		34		SELF		342,430		349,543		-2.0%

		35		30		M		340,000		372,876		-8.8%

		36		20		TV GUIDE		329,956		456,274		-27.7%

		37		33		DRINKS		321,027		367,188		-12.6%

		38		43		ELLE		309,592		278,834		11.0%

		39		25		PLAYBOY		307,088		414,435		-25.9%

		40		37		ALLURE		302,377		332,544		-9.1%

		41		42		LADIES' HOME JOURNAL		289,750		285,023		1.7%

		42		39		STUFF		287,929		296,970		-3.0%

		43		40		FITNESS		270,747		296,236		-8.6%

		44		50		XXL		264,133		242,496		8.9%

		45		46		ESSENCE		258,123		263,992		-2.2%

		46		44		LUCKY		257,907		276,068		-6.6%

		47		45		BRIDE'S		246,632		269,560		-8.5%

		48		41		COUNTRY LIVING		244,828		296,077		-17.3%

		49		52		TEEN VOGUE		233,123		236,833		-1.6%

		50		54		GQ-GENTLEMEN'S QUARTERLY		226,113		220,755		2.4%

						TOTAL TOP 50		28,100,606		28,502,313		-1.4%

		51		49		MARTHA STEWART WEDDINGS		225,804		242,980		-7.1%

		52		47		EBONY		217,741		253,307		-14.0%

		53		58		TWIST		217,630		199,305		9.2%

		54		53		COOKING LIGHT		217,595		233,474		-6.8%

		55		51		MODERN BRIDE		217,130		239,287		-9.3%

		56		48		BETTER HOMES AND GARDENS		213,600		249,143		-14.3%

		57		57		SOUTHERN LIVING		212,911		215,121		-1.0%

		58		69		SOAPS IN DEPTH - ABC		205,450		162,515		26.4%

		59		56		SOPHISTICATE'S HAIRSTYLE GUIDE		188,845		215,900		-12.5%

		60		73		SOAPS IN DEPTH - CBS		180,277		155,256		16.1%

		61		59		SOAP OPERA DIGEST		177,858		194,964		-8.8%

		62		62		HARPER'S BAZAAR		175,113		180,317		-2.9%

		63		64		BETTER HOMES AND GARDENS KITCHEN		173,834		178,834		-2.8%

		64		63		COUNTRY SAMPLER		173,275		180,288		-3.9%

		65		61		KING		170,464		183,730		-7.2%

		66		55		PENTHOUSE		168,279		219,367		-23.3%

		67		78		NATIONAL GEOGRAPHIC		166,826		148,357		12.4%

		68		87		ELLE GIRL		165,940		135,500		22.5%

		69		60		MUSCLE & FITNESS		163,228		193,721		-15.7%

		70		72		VIBE		162,065		155,981		3.9%

		71		74		POPULAR MECHANICS		155,005		154,039		0.6%

		72		-		KIDS FUN STUFF TO DO TOGETHER		152,433		-		-

		73		68		TRADITIONAL HOME		151,773		163,015		-6.9%

		74		67		BRIDAL GUIDE		151,428		164,292		-7.8%

		75		65		TIME-THE WEEKLY NEWSMAGAZINE		151,028		168,218		-10.2%

						TOTAL TOP 75		32,656,135		33,089,220		-1.3%

		76		66		EVERYDAY FOOD		150,621		164,954		-8.7%

		77		80		FLORIDA DESIGN*		150,461		147,535		2.0%

		78		85		SOPHISTICATE'S BLACK HAIR STYLES AND CARE GUIDE		149,775		138,871		7.9%

		79		77		MOTOR TREND		148,140		149,144		-0.7%

		80		90		JANE		148,115		133,592		10.9%

		81		70		SOAP OPERA WEEKLY		143,961		156,575		-8.1%

		82		79		VERANDA		143,592		147,776		-2.8%

		83		71		COUNTRY WEEKLY		142,216		156,518		-9.1%

		84		76		BON APPETIT		137,503		151,550		-9.3%

		85		75		TRUCKIN'		135,318		153,471		-11.8%

		86		92		ROLLING STONE		134,213		128,819		4.2%

		87		83		GOLF DIGEST		132,575		139,547		-5.0%

		88		82		CAR AND DRIVER		131,958		141,650		-6.8%

		89		106		MORE		131,100		113,196		15.8%

		90		88		EASYRIDERS		130,059		134,654		-3.4%

		91		81		NEWSWEEK		129,507		143,275		-9.6%

		92		94		POPULAR SCIENCE		127,982		124,928		2.4%

		93		96		MARY ENGELBREIT'S HOME COMPANION		125,086		121,794		2.7%

		94		103		MEN'S FITNESS		123,823		116,888		5.9%

		95		89		OFFICIAL XBOX MAGAZINE		123,156		134,104		-8.2%

		96		99		PEOPLE EN ESPANOL		121,869		117,865		3.4%

		97		86		COUNTRY HOME		121,712		136,463		-10.8%

		98		98		ELECTRONIC GAMING MONTHLY		120,239		118,941		1.1%

		99		91		LOWRIDER		118,783		132,152		-10.1%

		100		114		MONEY		117,915		104,283		13.1%

						TOTAL TOP 100		35,995,809		36,497,760		-1.4%

		* denotes first half figures only.

		** denotes second half figures only.

		Data Source: Magazine Publishers of America: http://www.magazine.org/Circulation/
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Sheet1

		ANNUAL COMBINED PAID CIRCULATION PER ISSUE OF ALL ABC MAGAZINES, 1970 - 2005[1]

		Year		Total

		1970		244,735,073

		1975		249,983,461

		1980		280,741,959

		1985		323,887,115

		1990		366,111,872

		1991		364,747,479

		1992		362,308,059

		1993		364,324,046

		1994		363,565,911

		1995		364,896,329

		1996		365,517,593

		1997		367,378,457

		1998		367,073,246

		1999		372,115,830

		2000		378,918,978

		2001		361,356,013

		2002		358,370,946

		2003		352,601,091

		2004		363,135,850

		2005		362,281,559

		[1] Ibid.
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